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Aggressive Dog Campaign 2014 – Changing Attitudes

The keeping of pets, particularly dogs and cats, is 
considered by society to be an important part of fulfilling 
the social aspirations of both the individual and the family 
unit. How successfully these animals are incorporated and 
maintained in the human environment can vary 
significantly from owner to owner.

With the decision to assume ownership of a pet come core 
responsibilities to ensure that it is provided with adequate 
food, water, exercise and relevant social adjustment. 

Not every owner sees it that way….



Aggressive Dog Campaign 2014 – Worrying Trends

Population Growth

Dog Attacks Reported

TOWNSVILLE



Campaign 2012 – Traditional Messages



Aggressive Dog Campaign 2014 - Drivers for change

The problem is getting bigger

More people being injured 

A CHILD WILL BE KILLED
Council aren't doing anything

MESSAGE NOT GETTING THROUGH

Responsibility

Media Interest
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Socially unacceptable
Dissatisfaction

Unregistered Dogs

Physical & Mental trauma

Change in attitude criticalPe
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Deliberate disregard

No deterrent

Survey results
This is no longer acceptable to some people



Aggressive Dog Campaign 2014 – Changing Attitudes

• Create networks
• Promote the conversation
• 25% reduction in attacks
• Community Safety
• Customer Satisfaction
• Responsible ownership
• Collaborative achievement 
• 3 year strategy
• Achieve something great

Objectives

Simple really



Aggressive Dog Campaign 2013



Aggressive Dog Campaign 2014 – Changing Approach

Confront
Alert

Educate
Understand

Promote Action

“Not in our community mate!”



Aggressive Dog Campaign 2014 – Loud and Clear!

Dogs are not an accessory

They can all inflict injury

Owners are responsible

You must take action now

Your community demands it

That means YOU!

There are consequences



Aggressive Dog Campaign 2014 – Changing Attitudes



Aggressive Dog Campaign 2014 – Changing Attitudes

Bill Boards



Aggressive Dog Campaign 2014 – Changing Attitudes

Dog Trucks



Aggressive Dog Campaign 2014 – Changing Attitudes

Bus Backs



Aggressive Dog Campaign 2014 – Changing Attitudes

Info cards



Aggressive Dog Campaign 2014 – Changing attitudes

Supermarket  Dog Food Isle



Aggressive Dog Campaign 2014 – Changing Attitudes



Aggressive Dog Campaign 2014 – Media Reaction

1,700 video downloads

The first 3 days

Viewing - 500 per day

Sharing - 500 per day

483 people Liked

243 shared the post



Aggressive Dog Campaign 2014 – Social Media Reaction



Aggressive Dog Campaign 2014 – Social Media Reaction



Responsible Ownership Campaign 2015
Changing Attitudes

• Focusses on the cause – rather than effect
• Builds on the Big Issue targets
• “My dog doesn’t go out………….”
• Apathy - significant contributor
• Ignorance - significant contributor
• Inadequate enclosures - significant 

contributor
• Presence of mind - significant contributor
• Social acceptability - significant contributor
• Community pressure – BIG allie



• Statistical Analysis
• Mid year outcome 

stakeholder surveys
• Market research
• Community attitudes
• Community Feedback
• Customer Survey 
• Social Media
• Unsocial Media

Responsible Ownership Campaign 2015
Changing Attitudes



Responsible Ownership Campaign 2015 – Story Board



Responsible Ownership Campaign 2015
Changing Attitudes



TVC & DESIGN $4000

TELEVISION 
ADVERTISING

$6000

SOCIAL MEDIA $400
- FACEBOOK $200
- YOUTUBE $100
- ADWORDS $100
BILLBOARD ADVERTISING $4000

BUS ADVERTISING $2000

Campaign budget 
$20,000 

Proposed future collaborative funding approach

Responsible Ownership Campaign 2015
Changing Attitudes



Responsible Ownership Campaign – Strategic Alignment



Embed 
Reinforce 
Engage
Partner 
Communicate
Educate
Enforce
Adapt

Get results

Responsible Ownership Campaign 2015
Changing Attitudes



Animal Management Campaign 2016  

PLEASSSSSE ………….do something about that BARKING!


